
HISTORY
1939:	 Resibel (Belgium) produces bakelite (first plastic in history)			 
	 products, including closures
1982:	 Resibel joins forces with Delatour (France), becoming Wincap in 1992
1997:	 Wincap goes international
2003:	 PROCAP group is born
1998 - 2013: Notable acquisitions in Spain, Luxembourg, Ireland and Germany
2015:	 As UNITED CAPS, a true global player, we’re closer to
	 the customers we serve all around the world

20151939

UNCONVENTIONAL INNOVATION
Calling on more than 75 years’ experience, our closure innovations epitomise 
the breadth of our research and development capabilities. And we continue to 
cultivate and strengthen our skills to anticipate customer needs, often
co-creating solutions to help differentiate their products.

ANNUAL TURNOVER
UNITED CAPS annual turnover
amounts to 116 million Euros in 2014.

EMPLOYEES
UNITED CAPS currently employs more 
than 490 people.

UNITED CAPS
ZI de Wiltz, BP 49, 9501 Wiltz, Grand-Duchy of Luxembourg
T +352 95 94 94 1  I  F +352 95 94 95  I  www.unitedcaps.com

UNITED CAPS
A REFERENCE IN THE PLASTIC CAPS
& CLOSURES BUSINESS, CLOSE TO CUSTOMERS

Customer
From concept to end use, 
we deliver a complete service.

Long term
A family-owned business, 
we invest in a sustainable future.

Our people
Confident and committed, 
we serve with enthusiasm.

Expertise
We foster learning for 

continuous skills development.

Solution
We constantly innovate to 

add value to customers.



SALES VOLUME
UNITED CAPS produced more than 8 billion caps in 2014.

SALES BY MARKET
The food market represents 82%
of UNITED CAPS sales, non foods 
make up 18% (to end 2014).

Value (%)

SALES BY PRODUCT
Standard products represent 54% 
of UNITED CAPS sales, bespoke 
products make up 46% (to end 2014).

82% 18%

54% 46%

OUR ALL-INCLUSIVE
DESIGN PROCESS

STEP 1
CUSTOMER BRIEF /
UNMET MARKET NEED

STEP 2
CONCEPT
PRESENTATION

STEP 3
PILOT PHASE

STEP 4
INDUSTRIALIZATION

STEP 5
LINE TRIALS AND
MANUFACTURING
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ENVIRONMENTAL
FOOTPRINT
Striving to reduce our environmental 
footprint, all UNITED CAPS facilities 
are ISO 14001 and BRC certified.

GLOBAL PRESENCE
UNITED CAPS has
7 production plants and
19 sales representations
across Europe.

PLANTS

Belgium, Hoboken
France, Messia
Germany, Schwerin
Hungary, Duna
Ireland, Wicklow
Luxembourg, Wiltz
Spain, Llagostera

SALES REPRESENTATION

Ireland
UK
Belgium
The Netherlands
Luxembourg
France
Germany
Italy

Spain
Portugal
Hungary
Poland
Lithuania
Bulgaria
Croatia
Romania

HEADQUARTER

UNITED CAPS is
headquartered
in Luxembourg
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Sales volume (billions units)

SALES BY SEGMENTS
23%	 Food dry - powders and infant milk
14%	 Food dry - other
25%	 Food liquid - beverages and
	 liquid dairy products
5%	 Food liquid - other
15%	 Manufacturers and Distributors
18%	 Non food

Value (%)
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HOW WE ARE ORGANISED

STEERING COMMITTEE

EXECUTIVE COMMITTEE

Benoît Henckes

CHIEF EXECUTIVE OFFICER
(CEO)

Procurement

IT

Finance

Coaching Office

Technical Assistance

Quality Coordination

Technical Center

Product Managers

Transversal Projects

Innovation

Sales Managers

Plants

Laboratory

Project Managers

Philippe Thivet

CHIEF INNOVATION AND 
COACHING OFFICER

Yves Jozefiak 

CHIEF COMMERCIAL OFFICER

Rony Van Regenmortel

CHIEF PROJECT OFFICER

Olivier Jaillot

CHIEF MANUFACTURING 
OFFICER

Sébastien Rime

DIRECTOR R&D

Astrid Hoffmann-Leist

DIRECTOR MARKETING AND 
COMMUNICATION


